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A Journey Through The Evolution of Content Marketing

Content Marketing has been a tried and true
element in the marketer’s toolbox for ages.
Sure, new technologies have helped
disseminate our work even further and for a
lower cost, but the channels are always
evolving. We hope that with this brief
retrospective of successful uses of content
marketing throughout the past century, you
will feel energized and maybe inspired to
take your content marketing efforts to the
next level.

“Content marketing is an umbrella term encompassing
all marketing formats that involve the creation or sharing

of content for the purpose of engaging current and

. ¥ . The Time Machine (1960), H.G. Wells
potential consumer bases” - Wikipedia

Step onto our time machine and let’s take a journey
back in time and see what we can learn from the
marketers of ages gone and what new content

h | bei ted. PRI,
channels are being create APRIX
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1835: The Great Moon Hoax

How do you increase your newspaper circulation in a time when
competition is fierce and you don’t have social media to help
spread the word? By creating unique content!

Great Astronomical Discoveries Lately Made By
Sir John Herschel, LL.D. F.RS. & C

And so, in 1835 The New York Sun ran a
series of 6 articles describing a scientific
discovery of life on the Moon, comprised of
fantastic animals, trees, oceans, and beaches.

The Sun reached a circulation of 15,000 daily
on the first of the stories. |t became the
largest newspaper in circulation, with 19,360
readers. Even after the hoax was discovered,
circulation kept growing.

By 1837 it had a circulation of 30,000.
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1900: The Michelin Guides

In 1900 Michelin, a tire manufacturer,
started producing the “Michelin Guide”
to help drivers maintain their cars, find
decent lodging, and eat well while
touring France. The 400-page guide, with
its now iconic red cover, included
addresses of filing stations, mechanics,
and tire dealers.

A 1915 Model T Ford Coupelet
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A Mchielin Guide from 1900, when the guide was first published

The guide was offered free until 1920, and
is still in production today (but now it will
cost you about US20).
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1904: Jell-O Recipe Book Pays Off Handsomely

It was 1904 and Frank Woodward was so dismayed
by the low sales volume of Jell-O that he offered to
sell the Jell-O rights (for which he had originally paid
$450) to his plant superintendent for $35.

Before the final sale, though, Woodward’s strategy
of sending out salesmen to distribute free copies of
a Jell-O recipe book paid off. By 1906 sales reached
US1 million.
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Cover for a Jell-O cookbook from the early 1900’s.
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1982: Gl Joe, an American Content Marketing Success

In 1982 Hasbro resurrected the Gl Joe Action Soldier (originally introduced in 1964). But
how do you get youngsters excited about one more toy at their local toy store?

First, tell a story. While the original toy was a basic
representation of the four branches of the US armed
forces, the new line came with a complex back-story of the
heroes fighting against the Cobra Command which seeks
taking over the world using terrorism.

Reach your audience with
unique and entertaining
content. Comic books, an
animated television mini-
series, and even video games
brought children into the
world of Gl Joe, making it a
huge success.

: ‘ I America’s |
' fighting man

MOVE G.I. JOE" INTO
ACTION POSITIONS

Gl Joe Action Solder, from 1964

Cover of first issue of Gl Joe Comic

Book Series Amx
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1991: The Fax Machine Transforms Communications

In late 1991 Western Union decided to permanently shut down it’s telegraph service
around the world. Fax machines, originated in the mid-80’s, were taking over as the
primary means of written information exchange. Fax Modems were becoming prevalent in
personal computers, giving home-offices the same technology large corporations enjoyed.

Custom Fax Messaging is the new

; (44 i
marketing angle. MacWarehouse, Any business that regularly sends out
a computer hardware provider, documents and information as a means of
offered "computerized fax-on- servicing its current customer and
demand” numbers for its catalog. prospecting for new ones should find fax-
This allowed customers to . on-demand to be a very attractive medium?”
request detailed technical specs |
and receive those by fax directly_ Don Peppers and Martha Rogers in their 1993 book, “The One-to-One Future”, talk

about Interactive Fax-on-Demand, the precursor to modern Marketing Automation.

Marketers take notice, but so does the FCC. In 2003, it issues rules
restricting companies from sending unsolicited fax advertisements,
requiring companies to get the recipients written consent, and giving
recipient options to “opt-out”.

Today faxes have been largely substituted by email communication but
are still in use despite warnings of its demise.
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1994: The Year The Earth Went Online

SECOND EDITION

THE WHOL 3
IERN ET

Y

WELCOME TO0

NETSCAPE

R
YOUR GCUIDE TO NAVICATING THEYNET =

In early 1994, Netscape Communications is
born and the Internet goes mainstream.

Marketers gain a new channel and start
creating more content in one decade than
it has been produced in the whole previous
century.
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GNN, the first commercial website, was launched in 1993 by O'Reilly &
Associates, Inc., and included a section called The Online Whole
Internet Catalog, based on the book of the same name (which
contained 529 entries).
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Screenshot of the first version of Netscape Navigator, the internet browser

that changed the way we communicate.
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Early 90’s: Web Pages and Whitepapers Abound

A plethora of websites come to life, and a
new era of content is born. Marketers take
advantage of the new medium, but are still
learning how to better use it.

Whitepapers — which were previously used
mainly by governments, start getting traction
online and become standard product-centric
content marketing for technology
companies.

Member Login:Email:

(\-\) marketingsherpa

Browse br
Home Tnpi:{BrarYd SherpaStore
Open Access Members-Only Home Free Reports
Search:
@ Feb 19, 2007

How To #HOW4895
powere B Omniture

Special Report: How to Syndicate Your White
e Paper Successfully -- 12 Steps, 8 Mistakes &

Free Newsletters

RO Creative Samples —- Part I
Post a Job
Post Creative Want to post your white paper with one of the syndication services but don't have a clue where to
start? This two-part Special Report is for you.
BROWSE:
New Headlines We culled through our Case Study library and talked to a dozen experts at the various syndication
Topics networks to bring you everything you need to know. Includes:
z"em::""g - A start-to-finish rundown on how to write and syndicate a white paper.
ummi
Workshops NEW! - Eight specific pain points to avoid.
Training NEW! X X i
Certification - Creative samples and a link to a white paper podcast.

The success of whitepapers as content marketing tools sparked
many “syndication” sites to help marketers distribute their
whitepapers.
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www.developer.ibm.com

developerWorks : Java™ overview : Library - Papers
+ Papers + FAQs * Dooks & Reviews

View papers by topic

View by: Topic Newest Title Author Language

} 100% Pure Java

¥ Accessibility

¥ APIs

b Applets

} Bean Markup Language (BML)
} BeanExtender

¥ Benefits & Basics

IBM makes Java real for business

You know that businesses today need help building integrated
solutions to solve complex problems as the marketplace moves
from business-as-usual to e-business. Read about how real Java
can be for you.

Java makes the most of XML: Use Java to build applications
that handle XML's extensibility

COne of XML's advantages over HTML is its extensibility. This feature
makes it possible to use XML to describe information in ways that
would be impossible with HTML. In this article, JavalVorid
columnist Todd Sundsted demonstrates how to build a framewaork
for processing XML in Java, aptly combining the inherent
extensibility of both languages.

Java: Common-sense computing for today's networked
companies

Java lets you concentrate resources on developing portable,
reusable, and robust environments. It's time to put marketing
discussions aside and let common sense reign. This paper is also
available in: Hindi.

Making educational resources more accessible

The Web is an outstanding educational resource. Making it widely
available to students could have a tremendous impact on
education. Java is an important key to making the Web more
accessible—-and that's not the only educational benefit of the Java
environment

Parallel worlds: Why Java and XML will succeed

In the last few years, the focus in computing has gradually moved
away from the raw technology and has most recently settled on the
total cost of ownership (TCO) for a solution. But what makes up the
TCO? This article discusses how the interconnected complexity of
a typical computer system affects TCO. It is this interconnected
complexity that Java technology and XML address.

Screenshot of IBM’s Library from the early 90’s show whitepapers
available for download. Tech companies relied on whitepapers as one of
the main lead generation tools (and still do today).
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1996: PlaceWare, WebEx Make Webinars Successful

In 1996 PlaceWare, a spin-off from Xerox’s
PARC Laboratory, starts offering web

conferencing services. Later that year, WebEx
is founded. Web conferencing starts to make

its way into the marketing mix, branded as
Webinars or Webcasts.

In 2003 PlaceWare is acquired by

DIRECT F:]
wwASRKE““G 99% Inboxing from your ESP?

Do you need more features and

HOME NEWS FEATURES SECTORS RESOURCES EVENTS SUBSCRIBE INDUSTRY JC

Agency B

ICRM Digital DirectClassic E-mail Marketing Multichannel RetaillEcommery

Report Dat

Direct Marketing News = Sectors = Multichannel RetailEcommerce = IBM Reaches Chinese Audience With Webcast

IBM Reaches Chinese Audience With Webcast

notantial IBM Corn ic n

Michael Bush January 14, 2002
i PRINT [ EMAIL [=] REPRINT =] PERMISSIONS TEXT: A ALA 3 Tweet 0 H Like
Attracted by a rapidly growing corporate [T audience and economic MORE MULTICHANNEL

ino 2 VA

e RETAILIECOMMERCE

Microsoft and rebranded as LiveMeeting.
In 2007 Cisco acquires WebEx.

To this day, Webinars are an integral part
of the marketing budget.

CHART: B2B MARKETERS INCREASING INVESTMENTS IN INBOUND TACTICS
Q. Please select the statement that best describes how you expect your organization’s budgets will

change for the following categories in 2011.

mincreasing investment = Decreasing investment No Change

W ebsite desn, Mo | N

and optimization

Led
social medis | S
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Online marketing trends
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Webinars and webecasts elfectivy
denerate leads, valuable online

BY MARY E. MORRISON
NUNE EVENTS HAVE gained in popularity
0 inthe past few years thanks to theirrela-
tively low cost and ability to put mar-
keters in direct contact with customers and
prospects. Now, marketers that have enjoyed
some measure of success are increasing returns
on their Webinars and webcasts by focusing
on lead generation and repurposing online
event content.
Sopheon, 2 provider of product llfcc)'cle
nent software, hasrun between 30 an:
40 Webinars in the pasl four years, said Da\«na
‘Anokye, the company’s business dm]npmmn
coordinator. Working with vendor Netbrief-
ings, Sopheon uses events to target ts audience
of engineers and R&D professionals. The Webi-

.‘.-|me'hanﬁ\Z‘:Df\espcrden'ia\e plac-

gram toqualify and develd
ny has run three “magaz]
since November 2004, wi
Accela Communications aj
publishers such as Netw
tion to marketing to the d
lisher partners, Xerox has
ternal promotions of the
teams, educating them

1. Create an overall strategy tf
event prograr and what the
2.Engage the sales organizati]
events and how they can hel

3. Partner to expand the list of

PowerFoint ith au-
dio, and promote interaction with polls and
quesum-and-amwersegmems

“In the past, Webinars were more of 2 nur-
turing toal [for us, and now we're flipping
them over to be mare of a ‘lead-gen’ tool,”
Anokye said. T think people are seeing more
Webmars zmd are more mmfumble wu'h that

4.Inthe registration form, off
‘sion to those who ean't attey
5,

specific and clear, and the
hour. Also, consider breaki:
‘viewers can jump to. Provid
post-event survey, which

Online marketing trends

Web seminars are fast becoming a cost-effective
alternative to traditional venue-based events,
according to a Wainhouse Research survey:

B More than 61% of respondents are replac-
ing traditional in-person events with Web
seminars.

B Web seminars are being used by 87% to cre-
ate new marketing programs and tasks.

B Respondents reported a 329 increase, on
average, in leads generated when using Web
events in place of traditional marketing media.

Video Wil be 2 big TocUs GfGUFS TS year. We

kecers Sopheon uses onl au:lm
P ¥ to our clients with a number of

|
ot v wesor: R S—

MarketingSherpa Chart based on August 2010 Survey
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1997: Hotmalil Gives Everyone Free Email, More SPAM

Hotmail launches in 1996 and is acquired by Microsoft in 1997, when it had over 8.5 million
users. Free webmail accounts spread, email volume skyrockets, and so does spam. By early
2000 email is one of the main forms of marketing outreach by corporations worldwide. The
CAN-SPAM Act of 2003 does little to reduce the volume of junk email.

The Weekly for Permission-Based Emailers

Lis
EE emailsherpa.com

"EMailSherpa is
unique and
desperately needed
by those of us in the
volume-email
trenches. Keep up
the great work!"
Charlie Darling
QuiltersReview.com

"You really are
providing an
invaluable service
for which I am
genuinely grateful.”
Gus Griffen

"I remain an avid
reader of your
newsletters and
continue to forward
them to everyone 1
know!"
Lynda Partner,
President & CEO
GotMarketing

"MarketingSherpa
will lead the way to
superior marketing
on the Web. Sherpa
deserves a
following."

Harvard Business

School's Working

Knowledge Site

For Email Marketers & Email
Newsletter Publishers:

If you are sending broadcast (bulk) emails,
EmailSherpa is just for you. You'll get tips and
tactics on how to:

Grow Opt-ins

Develop creative that works
Pick the best rental lists
Choose the right technology
Stay on top of the law
Measure your results properly

L RTINS

If you care about email deliverability, improwvin|
results, and staying legal .. this is the free
newsletter for you:

Your work email here:
Joi

We value your privacy. Your name will
not be rentad or sold. It's easy to
unsubscribe. MarketingSherpa is
recommended by Harvard Business
School's Working Knowiedge Site,
Entreprensur.com and The Economist.

Already = subscriber?
Manage vour subscriptions

See our latest Stories:

September 18, 2002
SPECIAL REPCRT PART II: When a Spammer Steals Yo
List -- What You Can (and Can't) Do About It read

Free Newsletter

Cligk to play our new game:

e R S

POLITICS : LAW [

Congress Votes to Can Spam

Azzpciated Presz [

WASHINGTON - Congress on Monday approved the first nati
unwanted e-mail pitches offering prescription drugs, cheap loa:

12.08.03

The inbox overflow

SUBSCRIBE > SECTIONS » BLOGS > REVIEWS >

G

B} Recommend

problem is still prevalent

today, frustrating both marketers and
customers. Carefully crafted content is more
important then ever.

VIDED :

Email Marketing to Hit $2B by 2014

3 Tweet 0 +1 [ 0

ﬁ Share

By the year 2014, a typical email user will get more than 9,000 email marketing messages a
year, which amounts to 25 messages per person per day - double the average of 10 to 12

President Bush ha
revamped its own

Clogged inboxes h
expense for compa

on...

September 04, 2002
SPECIAL REPORT:
Secure? What We Learned When Ours Was Stolen

Is Your Email List *Really*

Recently read on...

August 21, 2002
Executive Summary: Email Marketing Metrics Survey
Results - 1,711 Marketers Reveal Data read on...

2: Buver's Guide
Engine Optimizati

3221 Ways to Ma:
Your ROI from Gol
AdWords Select

Bestsellers on 5
subscriptions:

MarketingSherpa, today one of the leading providers of marketing

May Promotional Email Volume
Rises 13% YOY

The top online retailers sent each
of their subscribers 3.1
promotional emails on average
during the week ending June 3,
2011, according to Chad White,
research director at Responsys and author of the
Retail Email Blog. That's down 1% week-over-week,
down 7% from where it was four weeks ago, and up
13% year-over-year.

e

cording to a new report from Forrester Research, reports
sing Age).

ng spending will rise to $2 billion in 2014 - nearly double the
lillion for 2009, Forrester said.

Bll Associates confirmed email and online coupons will enjoy
ense of direct marketing, in part because email is faster, less
and to track than traditional creative.

Top left, Wired publishes the passing of the
CAN SPAM Act in 2003. Top right,
predictions of email spend and email volume
reported by ClickZ; Left, news article on
MarketingCharts website shows prior

analysis, reports, and benchmarks started out in 2002 focusing on
email marketing.
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keeps rising even today). m——
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2000: Seth Godin Shows eBooks Are Big Business

UNLEASHING THE In July of 2000, author and blogger Seth Godin creates the eBook

“Unleashing the Ideavirus” and makes it available for free. The
eBook has been downloaded over 1 million times and is
considered the most downloaded eBook of all times. The eBook’s
success helped Seth land publishing deals with 41 countries and
started his speaking career.

Soon, other authors started using free eBooks to promote or to
i st son get book deals. For example, in January of 2006, David
Meerman Scott released the free eBook “The New Rules of PR”,
generating 1,000 downloads the first day, and 15,000 after the

_ first week. Overall the eBook has been downloaded over

| [S [lHjR 150,000 times and got David a book deal.

Often compared to Whitepapers, eBooks have been gaining adoption as a new way to
produce and distribute content.

APRIX
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2000 and Beyond: eBooks Keep Growing

Companies take notice of the eBooks popularity. With an easier-to-digest format than
Whitepapers (who carry a reputation of being overly technical and lengthy). Content
Marketers now have a new channel to educate potential customers and establish the company
as a thought leader.
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2001: The i1Pod is Born, Podcasting Follows

On October 23, 2001 Apple releases the first iPod. In late 2004 a | e

new channel for content marketing becomes increasingly sty ;
popular: podcasts. Settings .

On June 28, 2005 Apple adds a podcast subscription feature to g
iTunes and a directory of podcasts at the iTunes Music Store. By “‘ \
2008 19% of US internet users were downloading podcasts. " '.

FILEDUNDER Poriable

Engadget Podcast 001 - 10.05.2004 / How-To:
Podcasting (get Podcasts and make your own)

By Phillip Torrone (3 posted October 5th 2004 8:15PM

SUBSCRIBE TO OUR NEW MONTHLY PODCAST

Or watch your monthly IFS email newsletter for a link to the MP3!

45/ 1N THE OCTOBER 2006 ISSUE 23 RADIO
: i“-é OF THE IFS RADIO NETWORK: NETWORK /fotn)
Enterprise Application News Update

Encapsulated news on IFS and other major enterprise
application vendors.

Business Topics

IFS North erica CFO Mitch Dwight and Rampart Global CEO

David Du Il you in on the new 21st Century megatrend, The
| Project Economy.

For more information on IFS, &

contact Dave Eager SUBSCRIBE
TODAY AT
hitp:/ { Wsradiametwork.na.ifsworld,

at 1.888.437.4968.

cam/

Just copy and paste the RSS feed
This week's How-To is a three part

part is how to get "Podcasts" on yo
file, a MP3, most likely, in talk shov
automatically delivered to your iPoi 3
it whenever you want.

IFS - THE GLOBAL ENTERPRISE APPLICATIONS COMPANY

www. IFSWORLD.com
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into your podcast program! 4

e
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In July of 2005, Fidelity Investments becomes
one of the first major corporations to use
podcasting to reach its customers.

IFS, a provider of ERP software for
manufacturing companies, launches a series
of podcasts in 2006 generating over 10%
conversion rate.
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2004: Microsoft Launches First Corporate Blog

@QQO pen Dia

In 1998 Open Diary, the first blogging platform was e LivEJouRNAL
launched as a form of “online diary”, soon followed by e
LiveJournal and Blogger in 1999.

with your Google Account

Create a blog. It’s free.

In 2004, Microsoft launches Channel 9, its first blog (and @m,m
the first blog coming from a major public company) to P —
target the developer community. T e

w Flaxibie. Unimated flexbitty to pemonstize ¢ facner be ooy

Home | Fetares | About | Tl | Peis | Diacaw L :-vww Caw
Tecmm of hervice | Privacy | Costest Pancy | Capyryht © 1F e

¥ Follow Us @Ch3 | B Subscride to Channsi @ | Sign In
Echo Chamber Videos Who We Are  Moblog  Wiki  Forums

Bill Hill - Windows is not the most important 08

@ What the...

|i "W Channel9 BROWSE | FORUMS | CODINGEFUN | EVENTS

//b - Id/ In 1995, Windows changed the PC will
u I show you that Windows 8 changes everything.

@ Posted by The Channel 9 Team Friday, Mar 26, 2004

Channel 9 started as a personal The most important operating system is not Windows.
story from one of us about fear of
flying. Lenn realized after years of
dealing with it, that it was actually a
fear of the unknown. The fear was
conquered through learning. The
more transparency into what it took
to fly a plane, the more the fear
went away. Lenn gat ta know pilats
wha flew planes everyday, and
every time he flew he turned on
Channel 9 on the in-flight audio
system to listen in to the cockpit.
‘We think developers need their own r—
Channel 9, a way to listen in to the S~
cockpit at Microsoft, an oppertunity g
to learn howe we fly, a chance to get

to knaw our pilots. Five of us in @  What you say:
Redmond are crazy enough to think
we just might learn something from lenn says: Bill just cracks me up. He brings joy to a designer's heart with
getting to know each other. Were his commentary on Homo Sapien 1.0. Cool post. #

we wrong? Time will tell.
Join in, and have a look inside our Eric says: Cool post -- but - I do think there is an upgrade coming. &
cockpit and help us fly the plane. may take another few 100,000 years, but it's coming. #

Welcome to Channel 9.

Visual Studio Toolbox: Creating
Item Templates

Vitwag & ® % @

EvilMonkey says: All I can saw is "wow". That's too funny. Great job,
Billt # Fresh Content Recent  Most Viewsd  Top Rlatod

Screenshot of what Channel9, Microsoft’s Blog, looked E oAb e E LiteIM Az e P Y o
like in 2004 when it first launched

Screenshot of Channel 9, Microsoft’s developer blog still active in 2011.
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2005: GM Starts Blogging, Fortune 500 Slow to Move

In late 2004 Dell and Sun followed Microsoft, but it
wasn’t until 2005 that blogging would become

mainstream.

On January 5, 2005 GM decides to create its first
blog, “GM FastLane Blog”, the first of the Big three
automakers to publish a blog (which is still live to

this day)

m FastLane Blog

[

?i

20 Saturn: Product Will Reign

e —

o !! EM"

Search this site:

=

Categories
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| TRENDS L

TO WATCH |

JIN2005 2 =

1’

'BLOGGERS |§

Tft—’f 1d No. 1 |

WHY You §

CAN'T IGNORE

Cover of Fortune Magazine, January 2005 Edition

Still, by November of 2010 only 116 (23%) of the
Fortune 500 Companies had a blog.*

* Source: UMASS Dartmouth Center for Marketing Research Study
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Still 2005: LiveVault’s John Cleese Video Goes Viral

It’s February 21, 2005 and LiveVault, a provider of N ' |
data backup services, sends an email to 150,000
people (mostly IT managers) promoting two new
products and a new 6 minutes video featuring John
Cleese and the “Institute of Backup Trauma”.

The incredibly funny video goes viral with a 20%

clickthrough rate on the 150,000 emails they sent | :
out, generating over 250,000 downloads within the

first couple months.

John Cleese in the video “Institute for Backup Trauma”.
One of the best examples of corporate videos gone

e BACBFELI;'BIIFJ‘Q{KUMA viral to date.
™ T s . .
PR e i 10 Months later the video was being downloaded
} @ el i between 2,000 and 10,000 times a week.
Webmr‘ G g And all of this was BEFORE there was YouTube.

albe |
1

The campaign included a micro-site where users could
explore all LiveVault products and services. Amx
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Late 2005: YouTube Revolutionizes Video Sharing

In November of 2005, YouTube officially launched. In
November 2006, Google bought YouTube for US$1.65
billion. Companies start using the new channel to more
easily promote their online video efforts.

On January 30, 2007 Blendtec uploaded the first of its
now famous “Will It Blend” video to YouTube.

The video shows a Blendtec blender easily made a smoothie out of 13 spicy buffalo wings, a
bowl of tortilla chips, and a can of soda. It becomes an instant hit and spans a series of “Will
It Blend” videos showing the industrial-strength blender utterly destroying and making
powder of iPhones, firearms, golf clubs, and other items.

The Blendtec videos have amassed over 6 million views and its YouTube channel boasts over

385 thousand subscribers. I
APRIX
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2006: Twitter Emerges, Content Creators Rejoice

Twitter launched publicly in July of 2006 and gained popularity at the South by Southwest in
2007. It now has over 150 million registered users.

A global community of friends and strangers answering one simple &= . .
guestion: What are you doing? Answer on your phone, IM, or right % gras L l:u.ntter&
here on the web!

Usemame or Email
Look at what these people are doing right now

Password
pattyprince Chismeando sobre farandula gringa con las otras
periodistas... less than 5 seconds ago from web

......

Follow your interests

Remember me Forgot?

philbowell cough. cough, cough! rrrrrr, hard to dissitate with a

coughing fit every few minutes! darn it! less than 10 seconds aqgo from web

Want an account?
i 1
Remy Anyone else experiencing a weird Flickr bug, where pictures are Join for Free!
loading random other pictures? less than 20 seconds ago from twitterrific It's fast and easy!
Reynolds @imajes - I'm in the auditorium. less than 20 seconds ago from Featured!
- - lessihan 2U seconds agqo
A T ! 3G3M Conference
ﬁMichae\ Pennie
E ald @aquerra: Que bizarrro verdad??? half a minute ago from twitterrific % Leo
A John
= : . i Twitter home page in 2011
lode working on some OpeniD-related projects half a minute ago fram G Janina pag
=L web

Twitter home page back in 2006

The power of Twitter as a content marketing channel is still a hot topic being debated. Is
interesting to note that only 60% of Fortune 500 Companies have a Twitter account.
Companies are using Twitter to announce promotions, drive attendance to events, and share

links with more content. A number of companies have sprung up to help marketers measure
their Twitter campaigns results .

APRIX
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2006: Facebook Opens Up to Everyone

TECHNOLOGY | SEFTEMBER 13,2008

Article | Comments

Facebook Opens Its Pages To All Internet Users

Email |5/ Print save This @
By a WALL STREET JOURNAL Staff Reporter

young people.

M Like 1 @ «wore

College-focused Web site Facebook Inc. is expanding its membership to all comers, raising
questions as to whether the site can maintain the air of exclusivity that made it popular with

In the next month, Facebook, Palo Alto. Calif., will allow anyone with a valid email address to
create a personal profile and share information on the site. When Facebook was founded two
years ago, it limited membership to college students with a valid ".edu” email address: It later
invited high-school students and people who work for certain companies and organizations.

Changing that limited membership will be "a tough line to straddle.” says Chris Charron, a vice
president with Forrester Research in Cambridge, Mass. "The minute you become
undifferentiated, your club is not worth being a member of anymore That's the struggle ”

+ | Text | =

A September 2006 article on the Wall Street Journal talking
about Facebook opening up to everyone.
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On September 26, 2006 Facebook was made available
to everyone over 13. Soon businesses begin flocking. A
new way to engage customers and fans, Facebook
becomes an essential part of a marketing department’s
content plan.
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The ever evolving Facebook fan pages allow companies to take
advantage of new media and make them really engaging. Dell, for
example, uses video to showcase new products.

Two hundred and eighty (56%) of the
Fortune 500 companies are now on
Facebook.

APRIX
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2008: Ralph Lauren Launches Campaign With QR Code

A In October of 2008, Ralph Lauren launches a new campaign
PO[JO that includes print ads with a QR Code, the first major

RALPH LAUREN

e corporation to start using them in the US. Not soon thereafter,

HOW TO SHOP

e ; s Calvin Klein posts QR Codes in billboards as part of their
' ' advertising campaign for the new Jeans X. QR Codes have now
officially made into the US market.

Polo Ralph Lauren included a QR code on a US Open
advertising campaign in August, 2008. If scanned by a
cell phone, the code would link a user directly to a
new mobile site.

April Fromotion - New Season lamb

« + m @
September 2009: Dick’s Sporting Goods kicked off its new mobile 2010: Wholefoods supermarkets start April 2011: Radisson Edwardian Hotel adds QR
commerce site using a Quick Response (QR) on the world’s largest adding QR Codes to certain food codes to is restaurant menus.
HDTV video board at the new Cowboys Stadium. displays,.

Although not a piece of content per se, QR Codes can help engage users
and drive them to other online content.

APRIX
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2009: Augmented Reality Brings New Content ldeas

Although Augmented Reality (AR) has been around since the 60’s, it wasn’t until recently
that US corporations started to take advantage of it. Advancements in broadband
connection and the adoption of smartphones and tablets have given new life to this

category.

yloms R ]

> |
'

3 -
My Snapshols mmﬂ

“ irtually”
) 1 users “dress Vif
1 online store let’s
Zuggara son

to make shopping easier

ed Reality to show kids what their
Il look like fully assembled

da Augmented Reality
stinations in 3D

LEGO uses Augment

construction sets Wi campaign an

hed a >
com launc ee” their de

tels. “
In 2010 Ho |ows visitors t0 S

website that al

Augment your content. AR technology can give marketers three dimensions to work with
when creating new content. The applications are endless, and especially for retail
marketers the possibilities are many. AR gives another meaning to engaging content.
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2011:

In 2011, Conde’ Nast announces that will
start selling magazine subscriptions for the
iIPad via iTunes store, the major magazine
publisher to do so.

The iPad can open a new wave of content
creation that takes advantage of the
inherent interactivity the device offers.
What used to be static content, can be
transformed in a major way.

The question is not whether the iPad will

revolutionize content marketing, but
when.

A Brief History of Content Marketing — An eBook by Aprix Solutions

IPad Points to Possible Content Revolution

Live From
Internet Week
) Adweek's up-to-the-
e S

Silence Your
CeII Phones

THE PRESS TELEVISION 1EEHNI]LI]EY AI]U ISING & BRANDING

rap Spring Fing  Tech: NYC Funds Tech Incubator in Br...  Ads & Srands: Accenture (Finally) Picks New

Headlines: Fress: Readers Digest Association Na. T

Hearst and Apple Strlke a Deal I'irst major
magazine publisher to sell subscriptions
through iTunes
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Other Forms of Content Marketing

During the creation of this eBook we decided to focus on Content Marketing examples and
channels as defined by Wikipedia:

“Content marketing is an umbrella term encompassing
all marketing formats that involve the creation or sharing
of content for the purpose of engaging current and potential
consumer bases” - Wikipedia

We purposely didn’t include in our review some other forms that you may also consider part
of content marketing, such as:

=Magazines and Advertorials

=Direct Mail

=Coupons

=Billboards

=Radio & Television

=Press Releases

Whether any of the items above should be included is debatable and we welcome your
thoughts on the matter. Let us know of great content marketing uses that we haven’t covered
in this eBook so we can include them in an updated version. Email us at
marketing@aprixsolutions.com with your comments and suggestions.

APRIX
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Notes and Credits

Pg 3: Time machine picture from http://overthemoonscifi.wordpress.com/2011/03/02/h-g-wells-and-the-time-machine/. Based on the book “The Time Machine” from HG Wells.

Pg 4: Image sources for the thumbnail of The Sun and the illustration that appeared in that newspaper came from Wikipedia.

Pg 5: The Michelin Guide image came from http://www.whitejacket.net/blog/2009/02/14/bibendums-guide/ while the car, a 1915 For Model T Coupelet was found and is copyright by The
Henry Ford website: http://www.hfmgv.org/exhibits/showroom/1908/photos.html

Pg. 6: Jell-O cookbook cover and inside pages from http://specialcollections.wordpress.com/2009/01/23/even-if-you-cant-cook-you-can-make-a-jell-o-dessert/ and from Duke University , “The
Emergence of Advertising in America: 1850 - 1920 (EAA)” http://library.duke.edu/digitalcollections/eaa CK0029/

Pg 7: The vintage Gl Joe soldier picture is from the Old Joes website: http://www.oldjoes.com/coll-earlysoldier.php and the cover of the first Gl Joe Marvel comic book was taken from
Wikipedia.

Pg 8: Photo of fax machine, by Sapphireblue on Flickr (http://www.flickr.com/photos/sapphir3blu3/with/3290478769/). The story of MacWarehouse and the quote about Fax on Demand are
from the book “The One-to-One Future”, by Don Peppers and Martha Rogers. In 1993 Peppers & Rogers were visionaries, sparking interest into what would become “1-to-1 Marketing”, or the
concept of personalization and targeting to individual customers instead of mass marketing. That was the precursor to today’s marketing automation systems.

Pg 9: You can learn more about GNN and The Whole Internet Catalog at http://oreilly.com/gnn/. Netscape logo and screenshot taken from waybackmachine.com and
http://www.macx.dk/50 Best Tech/

Pg 13. Seth Godin talks about his success with eBooks in a blog post: http://sethgodin.typepad.com/seths blog/2007/03/you_should writ.html and a great description of how David was able to
get his eBook go viral can be seen in this MarketingSherpa article: http://www.marketingsherpa.com/vas2006/3.html

Pg 14: Thanks to David Meerman Scott (www.webinknow.com) for most of the eBook suggestions. eBooks covers shown in that page are: Nortel’s “Business Communications Manager 50/450
Solutions eBook”, by Nortel Networks; “7 Things CEQ’s Should Know About Information Security” by Lumension Security; “5 Secrets of Talent”, by the RPO Group; “On the journey to promoting
loyalty with prepaid customers” by Amdocs; “The Taxonomy of Folksonomy” by Dow Jones; “Better Recruitment Starts With Better Search” by Career Builder.

Pg 15: A research conducted by Pew Internet & American Life Project released in 2008 indicated that 19% of US internet users had downloaded a podcast. The story of IFS using podcasts to
reach a larger audience was reported by MarketingSharpa at http://www.marketingsherpa.com/article.php?ident=29811 and Fidelity Investment’s foray into podcasting is chronicled here
http://www.marketingsherpa.com/content/?g=node/4891.

Pg 19: Another good example of B2B video gone viral is the one created in 2007 Netcosm, a network performance management provider (acquired by CA in 2009). For details on their video and
results, check out http://www.marketingsherpa.com/viralawards2007/2.html

Pg 20 and 21: Source of Twitter and Facebook adoption by Fortune 500 is the UMASS Dartmouth Center for Marketing Research Study

Pg 22: The use of QR Codes by Dicks Sporting Goods was described on the Branding Blog, at http://brandingbrand.com/blog/dicks-uses-qr-code-marketing-on-cowboys-stadium-jumbotron/.
The photo of a QR Code at Wholefoods was taken from http://tastytouring.com/2010/10/small-organic-farm-uses-gr-codes/. Polo Ralph Lauren’s use of QR Codes can be seen directly on their
website at http://entertainment.ralphlauren.com/magazine/editorial/fa08/QR Code.asp.

Pg 23: For more uses of Augmented Reality in corporate scenarios, check out “16 Top Augmented Reality Business Models” at http://www.personalizemedia.com/16-top-augmented-reality-
business-models/. The website Augmented Planet talks about commercial applications of Augmented Reality. For more about the Hotels.com campaign, see
http://www.augmentedplanet.com/2010/05/superb-augmented-reality-travel-application-from-hotels-com/
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