THE 2019 STATE OF

CONTENT
MARKETING

We asked thousands of marketers to share their opinions:
on content marketing, so we could shine a light on the
successes and challenges in the industry in 2019.

MARKETING BUDGETS

Nowalmosthaf of markeing budgets are solly spent on conent
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WIDER BUSINESS GOALS

Does your content marketing e o widerbusiness gols?

In 2018, only 45% of those asked felt In 2019, a massive 59% now felt their
i jinked was linked

toall other parts of the business to all other parts of the business

BEST PRACTICE

‘The number of maketers who know best pracices has ncreased by 10% i 2013,
only1in 5 knew th best way'o 1 a content marketing campaign.and now
hird o surveyed marketes re defiitely iearon how 1 do tha,
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SOCIAL MEDIA

Instagram pushes out YouTubefor h place
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TOP FOCUS AREAS.
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INFLUENCERS
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23% 15% 61% 100%

are using fewermarketers sy influencers. say they
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in2019 compared 102018  them them again

VOICE SEARCH

115% of marketers used vice seareh n 2018, but
execution s an ssue, a5 many are ot seeing resuts.

resuls for your organisation? for voice search in 20197
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‘GET YOUR HANDS ON THE FULL 2019 RESULTS

Al dat obtained from a survey conducted n 2019
by Zazze Mediafor The Stete of Content rketing
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