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DIGITAL MARKETING TRENDS

SMART INSIGHTS GLOBAL SURVEY

MARKETING ACTIVITY THAT YOU 20% ; la% \ / 14“/’[]
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LARGEST COMMERCIAL IMPACT CONTENT ) | BIC DATA | ARTIFICIAL © |
IN 2018 MARKETING,/ \. INTELLIGENGE |/
TOP-3 SURVEY RES
10% soCIAL MEDIA |9%cro | 3% ONUNEPR | 2% Prc
9% MOBILE MARKETING | 8% seo ‘

3% COMMUNITIES ‘ 2% WEARABLES
2% AFFILIATE PARTNERSHIPS

s: CONTENT IS STILLKING

9% MARKETING AUTOMATION | 3% 10T 1% DISPLAY ADS

of customers feel frustrated of customers say that
140 when webslte content is not ﬂ% persondlization influences thelr
personalized " shopping decision
= feel highly annoyed by the way of consumers have chosen, or
53%] brands continue to rely on 77?{3 paid more for a brand that provides
old-fashion blasting ads personalized experience

0 think more positively of a brand o/ of consumers will only engage offers
‘18 [E] if it gave them content that was 78 (@ if they have been personalized fo
valuable, interesting. relevant ©  thelr previous engagements

r want: PERSONALIZATION @

QUANTITATIVE MARKETING goes mdainstream

Annual demand for data scientist, By 2020, the number of jobs for
data developers, and data engineers all Us data professionals will increase
will reach nearly 700,000 openings by 344,000 openings fo
by 2020 2,720,000 according to IBM
Battle of the Marketing Quants vs Data Scientist

Data Scientist: find & analyze data to optimize processes
Marketing Quants: analyze & manipulate data to forcast opportunities
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s it DATA SCIENTISTS or MAPK:TiNG QUAN
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analytic initheir organizations

-r-'ﬂ of developer teams will include 202 85% of customer Interactions
Aé] Al functionality In one or more ﬁ will b2 managed without a human
applications
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