The ABM Journey:
Smooth Highway or Bumpy Ride?

The convergence of technology, data analytics and business needs has launched a major new
focus in B2B: Account-Based Marketing. You've seen countless articles, slide presentations and

more that provide loads of advice. So now is a good time to ask: “ls ABM working yet for you?”
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Many marketers are stillin the early adoption phase, but they’ve already started to see
promising results and are willing to continue the investment.

Marketing & Sales Alignment
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Marketers doing ABM are about 40% more
likely to report alignment with their Sales
team compared to marketers not doing ABM ®

B2B organizations with tightly aligned sales and
marketing operations achieved 24% faster revenue
growth and 27% faster profit growth in three years 4

74% of B2B marketers cited that “working with
Sales to define account goals and plans”is a top
priority and critical to success ©
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No surprise here - the alignment between Marketing and Sales is crucial when
implementing ABM. And tighter alignment leads to greater success.

The ROl of ABM
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While ABM results may take longer than traditional programs, once results comein,
they show that ABM delivers strong ROI.

To learn more, download our ABM eBook:

www.techtarget.com/practical-abm
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